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Summary of Invention Paragraph - BSTX (6): 

[0006] There have been several attempts in recent years to mass market term 
life insurance products. A typical format would be as follows. The marketer 
generally places ads directed to the general public which provide either an 
(800) telephone number or a return postcard. Through either a return call from 
the prospective client or the return postcard from the prospective client, lead 
information is obtained, including the name, age, and smoker versus nonsmoker 
status of the client, and the amount of term insurance desired. From this lead 
information, the marketer selects from the term life insurance products 
available to it, the product with the lowest premium available to that client. 
In some instances, the marketer may select several products offering low 
premiums and provide them to the client, for example, in table format, for 
selections by the client. The marketer then includes these product selections 
in a presentation 6 letter which is sent to the prospective client. The 
presentation letter typically will list as the addressee the client, and it 
will provide the lead information at the introduction of the letter. 



